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What is LinkedIn”

As the fundamentals of ‘'Know; ‘Like; and ‘Trust’ are employed online, LinkedIn is an increasingly important place for
Partners and Manager to be seen.
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A great free tool

LinkedIn is a free online networking
tool that enables you to be found
online and stay connected with
others. It's the world’s largest
professional network with over

200 million members, and growing
daily. It connects you to your current
clients, connections and prospects.
It also gives accountants and other
finance professionals a time-
effective, simple way to distribute
knowledge, ideas and opportunities
to your connections at the touch of
a button.

It also helps firms to manage their
connection data (something many
firms struggle with). In today’s
professional world, people change
jobs and locations regularly. By
connecting on LinkedIn your
address book never goes out

of date.

When your connections update
their profiles they are keeping you
up to date with their latest projects,
jobs and contact details.

By using LinkedIn properly you will
be able to stay in closer contact,
with minimal time and at the lowest
cost - ever.

No hard sales

Nobody likes hard sales, least of all
finance professionals! So you'll be
delighted to know that LinkedIn has
nothing to do with hard sales, crass
marketing or forceful messages. It
employs the same etiquette and
professionalism one would use
offline and embraces these online.
None of the professions recognise
the value of networking more than
accountants, IFA's and

Financial Planners.

Since 2009, LinkedIn has rocketed in
importance as the place to engage
with your connections.

NUMBERS OF LINKEDIN MEMBERS AS OF 2ND QUARTER 2013
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Statistics

With over 10 million registered users
in the UK, we believe it's essential to
have a presence on LinkedIn. That
means both a personal profile and
company profile page. It's the place
where ‘serious’ connections are
made every single day and is a great
source of clients for accountants
and other finance professionals.

Numbers of LinkedIn members from 1st quarter 2009 to 2nd
quarter 2013 (in millions)
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Why bother with LinkedIn”

With the demands on partners’and managers’ time so high, it’s important to ask why you should bother with
LinkedIn in the first place.
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Why use Linkedin

It's can be easy to read the hype
about‘social media’and decide that
it's not right for you or your firm.
After all, you have survived this long
without it! So why invest time trying
to get something like LinkedIn
working for you?

LinkedIn provides you with a
proven distribution channel (just
like direct mail, fax, email, SMS etc)
to communicate and network with
both customers and potential new
clients.

As technology moves at break-
neck speed your online reputation

becomes more and more important.

LinkedIn has become the most
important platform for any B2B
business, including accountancy,
financial advisers etc. It might come
as a shock to you to discover just
how much trust decision makers
put in LinkedIn.

87%

Trust LinkedIn as a
source of information
affecting decision
making

It's little wonder then that LinkedIn
generates more leads for B2B
companies than Facebook, Twitter
or blogs. LinkedlIn also helps
accountancy and financial advisory

49%

Find LinkedIn to

be a good source

for word of mouth
information on brand
experiences

firms take preemptive measures
to protect their customer base.
In our recent report, 12 Mistakes
Accountants Make our experts
explain how the average firm's
clients are under more greater
threat than ever before. LinkedIn
gives you a low cost, low energy
way to manage and protect
your clients.

So LinkedIn is a fantastic resource for
financial professionals. It's a proven
tool to manage your connections, re-
enforce credibility, to network and win
profitable new clients.

This report takes you through some
of the proven ways other firms are
winning clients through Linkedin.
For more general advice and ideas of
practice growth why not download
the free report ‘12 Biggest Mistakes
Made by Accountants!
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Your Personal Profile

Simple steps to ensure your personal profile is as powerful and compelling as it should be.
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A compelling personal profile

Before you start getting a tangible benefit from LinkedIn, you must ensure your profile is 100% correct and up to
date. While many readers may already have a profile on LinkedIn, more than half of you won't have completed your
personal profile. And that’s bad news Why? Because users with complete profiles are 40 times more likely to receive
opportunities through LinkedIn.

*Incidentally, the same is true of your website. Financial Services broadly speaking is a personal service. When
someone is looking for an Accountant, IFA, Financial Planner or similar they are looking for people they ‘know, like
or trust’ That's why across the hundreds of websites we manage, control and track, the ‘Meet the Team’ page (or
equivalent) is the second most visited page beaten only by the website’s home page.

When writing your personal profile it needs to be all about you. Your photo and profile help people get to know
you and make a connection. Your business is all about personal relationships; technology helps it remain a people-
focused business. So make your personal profile friendly, warm and professional. Avoid anything too wacky, cheesy
or over corporate.

So how do you go about ensuring your profile is complete?

It's easy to complete your profile, add your professional information and request recommendations. On LinkedIn
select the ‘Profile’tab, drop down to the ‘Edit Profile’link and work through the steps to ensure that your profile is
at 100%.

What makes your profile complete?

*  Yourindustry and location

*  An Up to Date current position with a description
¢ Two past positions

*  Your education history

*  Your photo

* 50+ connections
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Homg¢ Network Jobs Interests

‘ Edit Profile Firm? - How To Acquire 163 New Business Clients In 6
Whan's MieWed Your Profile

All Updates ~

Apple: What Happens When Everyone Knows
About a Product Release?

247wallst.com - During the Steve Jobs era, outsiders
speculated about each new release of a major product,
trying to read the founder’s...

Ensure you include a full and complete name along with an image
Selecting an appropriate photo of you for your LinkedIn profile is paramount.

Often users pick a photo of themselves on holiday, with their friends, or even neglect to upload a photo, leaving a
blank avatar. A professional headshot is what you should use, given that the profile photo is the first thing people
will see when they land on your profile or when they conduct a search using the toolbar. A good photo is the key to
making a positive first impression.

You wouldn’t do business with an anonymous person, so it's not surprising that having no photo will raise
unnecessary suspicion.

What type of photo?

LinkedIn is a professional network and your photo should reflect that. A simple head shot that’s good quality is all
you require. Dress? Smart but casual is our recommendation. Nothing too stuffy!

Personalise your headline

Writing your headline is a key part of your personal Joel Oliver
profile. To edit this simply click ‘Edit Profile’ then click the /' Your professional headiine
pen to the left of your professional headline.

Show exampies

See what other users in your industry are using »

: m Cancel -
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Writing your headline

We all make decisions very quickly, and visitors to your profile are no exception. So how do you write a good
headline? Do not put down your title and firm name, so Partner at XXX firm name XXXX.

Fortunately there are a variety of ways to stand out from the LinkedIn crowd with a quality headline. And there are
some common mistakes to avoid like the plague. A great first step is to look at the competition; chances are you will
see thousands of accountants.

Design comment — when we produce lists (number lists, bullet lists don't just put them in. Give some thought to
different styles, start some with a hash or others enlarged or coloured etc)

5 headline tips

1. Think first about the value proposition - How do you provide value?

2. Target Audience - Who do you provide value for and who will be reading your profile?
3. Unique Selling Point — What makes you different from all the other firms on LinkedIn?
4. Keywords - Include in your headline keywords you think people will search for.

5. Stand out - Feel free to write something creative, memorable, funny or catchy

Add your work history

While you are in ‘Edit your Profile’ scroll down and click on‘+ Add a position. Remember that your profile is for the
benefit of your clients, prospects and connections. Therefore if you have had multiple positions add those that are
most prevalent relevant to your audience.

<% Add a position

Managing Director .+ Edf

MyFirmsApp “
| ary 1 ) 1 u t 3

The use of smartphones and tablets is booming

The way we all connect has changed forever and with many of your firm's clients and potential clients
using smartphones and tablets this App is perfectly designed to enable you to reach them. With an
estimated 830 million enterprise smartphone and tablet App users in December 2012 it's a channel that
accountants and financial service companies can embrace to stand out from the crowd.

The most Powerful App for Accountants

The team at MyFIrmsApp have developed the most powerful App for accountants. Its half the price of its
closest rival and does more . . . . a lot more.



Customise your personal Linkedin URL

Creating a distinctive LinkedIn profile URL can help you to convey a strong brand as you go about your networking
and job searching. Unless you create a custom URL, LinkedIn will assign a URL which typically contains your name as
well as some numbers and letters.

A custom URL can be as simple as your name - for example www.linkedin.com/in/joeloliver

If your name is already taken, consider adding your middle initial or a middle name into the URL. Another approach
to customisation is to include a phrase or label that might get picked up by search engines. For example the URL
below says /joeloliverhelpingfirmsgrow

[ uk.linkedin.com/infjoeloliverhelpingfirmsgrow/  Edit

Customise your LinkedIin Website URL

Website URLs are important and can be edited by clicking ‘Edit Profile’ then ‘Edit Contact Info’ then click the pen to
edit the URL. LinkedIn allows you to add up to 3 sites, we recommend you add 3 links, if you only have 1 site use all
3 URL boxes each one linking to a different page on the website. For Example ‘About Our Practice’’Free 1:1 Partner
ConsultationTestimonials.

# Joelo@insight-marketing.com Phone # 07917 165010 (mobile)

P \d

W Twitter # Insight_group
& Websites w App for Accountants & IFAs
0 + customer comments
Training and consultancy

[ uk.linkedin.com/infoeloliverhelpingfirmsgrow/  Edit

. A Edit Contact Info |
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Getting Recommendations

LinkedIn is all about TRUST. Getting recommendations from your existing clients is a great way to build it.
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Requesting a Recommendation

Most businesses that have been around for a few years
or more have been built by word of mouth and referrals.

How do you request a recommendation?

Move your cursor over your photo in the top right of
your homepage and click on Privacy & Settings on

These are of course the best source of quality new the drop down. * You may be asked to log back in.

clients and LinkedIn can help you get more referrals.
The first stage is asking for a recommendation.

It's just like asking a customer for a written
recommendation by post or email, you simply request
the recommendation through LinkedIn. And better still,
a recommendation on LinkedIn will link back to the
person who provided the recommendation. That means
anyone who wishes to can look at the people and
businesses that endorse your work.

ﬁ Joel Oliver Sign Out

Account

Account: Sales Basic Tutodial

Job Posting Manage

They provide a genuine 3rd party perspective about
you, the way you work and the end result.
Remember that LinkedIn is your public reputation
engine; it’s the visual representation of you, your firm
and your network.

Advertising Manage

Received Given Ask for recommendations

Language / unange

Privacy & Settings Review

Help Center Get Halp

. (
a V I ' 2. Click’'Manage Recommendations’ lower right hand

Business and Financial Advisers =~ comerofthescreen.

Then click ‘Ask Recommendations’ top of the screen.

4. Then choose a position you want to be
recommended for.

5. Inthe“Who do you want to ask?” section, enter
names of connections into the text field or click the
address book icon to search for connections.

a. In your address book’s Choose Connections view,
check the boxes next to the names you want to add
and then click Finished.

b. When you request a recommendation from
multiple people in one message, each recipient will
receive a separate message.

6. Enter your request in the Create your message
section. You can use the message provided or
customize it.

7. Click Send.

Note: There's no limit to the total number of recommendations you can request or receive. However, you cannot withdraw a request for a
recommendation once you've sent it, nor can you request another recommendation from the same person if you already have one pending
their response.




How to ask?

LinkedIn provides a fantastic, streamlined and
acceptable system to ask for recommendations. One
of the best ways to get recommendations is to provide
them for other people (do unto others).

It takes just a few minutes to write a recommendation for
someone you know. LinkedIn will then send both of you
an email with the recommendation for their approval.
Once it's accepted then it will send the recommendation
to their profile.

LinkedIn will now automatically prompt the receiver
with a message asking them to return the favour. In our
experience somewhere between 30% - 40% will do so.

What about the others?

Some people will be too busy to reply. In these situations
it can be a big bonus to write something for them.
We suggest approaching it with a message like this
appreciate you are extremely busy. Finding the time to
write a recommendation can be difficult. Would you be
comfortable if | draft something and send it over for you
to edit or approve?”

III

Writing a recommendation

Writing can be challenging, especially when it comes
to testimonials. So here is a quick guide to writing great
recommendations or testimonials.

CARE

C =Challenge
What was the problem or challenge that you worked on
for this individual/company?

A = Action
What action did you take to help the situation, resolve
the problem or overcome the challenge?

R = Results
What was the result of your action or assistance?

E = Endorsement

A positive, personal/company endorsement and if
possible with the option for them to contact you with
any questions relating to the testimonial

and recommendations.
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Expanding your LinkedIn
Network & connections

Growing your LinkedIn connections and reach from a handful of contacts to 500+
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7 Tips to expand your LinkedIn Network

Here are 7 quick tips to expand your network excluding
the use of LinkedIn Groups.

1. Don’t use the standard invite

LinkedIn provides a standard invitation, which is rather
impersonal. So before sending invitations off excitedly
to your network we recommend you write your own.
Make it friendly and personal, and if you think they
might not remember you (surely not!) then remind them
how you are connected.

2. Friends, Suppliers and Staff

First invite a few people you know well (excluding
clients). We recommend current staff, colleagues,
suppliers etc. Build up your connections to 10 or 20 and
then move on.

3. Clients

As we have already covered, LinkedIn is the perfect tool
to communicate with (and protect) your current clients.
So take the time (or delegate this task) to go through all
your current clients and connect with them on Linkedin.

Once you are connected with them you can then see
their connections - a valuable source of future referrals
and introductions.

4, Upload email address lists

Simply click’Network’ then
‘Add Connections’

Contacts

Find Alumni

LinkedIn will now allow you to select where you wish
to import contacts from. Giving you a choice of email,
Hotmail, Outlook, Gmail, Yahoo or Any Email.

See Who You Already Know on LinkedIn

@ = 0 ™M

Your Ema Hotmas Outicok Gmal Yaroo! Mail Ay Ema

Get started by adding your email address.

Simply follow the on screen prompts and your list will
upload. Please Note: In our view this feature is awesome,
however it can be a little ‘glitchy’and at times does not
function well.

5. Develop a policy to connect

Develop a simple policy, where a person takes
responsibility to connect with your contacts. Each time
you get a new name business card, website enquiry etc.
make sure someone adds them to LinkedIn.

This includes potential customers. Connecting with
them before you go to meet them will give you a stack
of valuable information that might help you win the
deal.

6. Make LinkedIn your home page

Lots of us start new projects with great gusto and then
life somehow gets in the way. Making LinkedIn your
homepage is a simple, but highly effective way or
reminding you to use this powerful networking tool.

7.Use‘Advanced Search’ on LinkedIn

Perhaps one of the most important tools on LinkedIn
is the ‘Advanced’ button. Found on the right of your
LinkedIn profile. LinkedIn is a little like a huge room full
of people (millions of them) and finding them is made
simpler with the Advanced search tool.

Prosie Advanced People Search
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A picture
1S worth

a thousand
words.

Fred R. Barnard, 1921

Status Updates
& Engaging with connections

How to write and share your status updates.
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Writing and sharing your Status Updates

So, your profile is complete and you have multiple connections - now what? It's now time to start employing your
fantastic networking skills through LinkedIn. There are a number of ways you can network and interact with your
connections. The most common is through your status update.

What should it be about?

You can do a status update on almost anything. We recommend a combination of sharing other news, a few personal
updates and a handful of direct promotions.

Some clients find content distribution a bit of a chore. For those of you without the time, resources or inclination to
update LinkedIn (Twitter, Google + Etc.) you can opt for an integrated blog. Simply blog once and it will update all
your social media, immediately without you doing anything at all. (See next section)

Here’s how to write a status update

Simply write in the Status box at the top of your profile page. Type the update you wish to publish and then click
‘share’ This will now publish your status update to your immediate connections.

This is the box in which you write a status update
If you include a link an image will appear in the box below |

Share with: Public m

To share a link in a status update simply copy and paste the URL (or use bitly see pages 30-31) into the status update
box. This will automatically pull in the picture from the website URL/page you are sharing. In this case it’s a story of
Turner & Co Accountants who have just launched their very own App - thanks to www.myfirmsapp.co.uk

Joel Oliver started a discussion in Accountants Changing The World.

Surrey and Hampshire accountants launch App
Great to see another accountancy firm embrace this technology and differentiate their firm

About Turner & Co Accountants in Camberley,
Surrey | Camberley...

Tumer & Co accountants in Camberley are a leading Surrey
accountancy firm serving companies in Camberley, Surrey
across Hampshire and Berkshire.

'.bI

Like -+ Comment « 17m ago
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Sharing news - Fast, easy and fun

Too busy to write about yourself, then simply share some relevant news. A great website for this is
www.accountancyprofession.com It contains news that’s relevant to anyone in finance not simply accountants and is
widely used by all those in the finance professions.

) PROFESSION

ACCOUNTANI

- v Finandai Reporting Tax Technology Practice Business Education Professional Bodies Other Contact

Accountancy Profession UK

Latest Accounting News for the UK Accountancy Profession
Accountancy Profession is an accountancy news aggregation site created by accountants for accountants

Fully automated Accountancy Profession continuously collates the latest accounting news and headlines from over 150 sources and links straight to the best
accountancy websites. Our mission is to enable accountants to see at a glance developments in the accountancy profession by providing links to all the
accountancy news in one place and therefore saving the time consuming task of searching hundreds of sites and blogs.

We are proud to announce that Accountancy Profession is making its own news and has won the coveted PQ Magazine "Accountancy Website of the Year
2012" award.

If you know of a news, Twitter or YouTube feed which would be of interest to other accountants please contact us as the site is continually deveioping and
new pages and feeds are added on a regular basis.

If you are interested in the accountancy profession across the pond then take a look at our US Accountancy Profession site.

Share in 4 quick steps

1 o Find an article that might benefit your connections and click on it.

AW\ AWOU"“HQWEB uk
MRC In “corporate corruption” - tycoon’s Top tips and advice on rebranding now
joitts Accountancy Age THE Positioning your start-up practice website new
FRC pr FEof8 US accountant jailed for aiding al-Qaida new
propesty and telecoms tycoon
Fitzger has claimed HM Revenue & Institute calls for assurance over narrative new
\ c gaged in corp
Carele corruption duiring the coupie’s Vatican publishes accounts for first time new
ICAEW divorce proceedings. Michelle Young, the wife of Case study: Hallo plans for rapid expansion new

businessman Scot Young, made the claim...
HW Fis  puniished - 7 hours ago, 3 Oct 13, 9:5%am

KPMG: MOre assurance Nesoes 1ollowing reporung

SEC bans ex-KPMG partner for insider trading new
Penalties warning as child benefit deadline looms

Mazars snaps up another group of RSM Tenon partners New DOTAS guidelines published

Childs joins MHA Macintyre Hudson's London office g HMRC plans three-day online downtime

avichartners
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2 e This will load the source page of the article you have clicked on. Typically you will now have 2 options. Either by
clicking on the LinkedIn Share icon (in this example on the left of the page) or by copying the URL then pasting this
into your LinkedIn status.

Home People Tax B

)
3

hnology Regulation Services Top 50+50 Training & Events Jobs Debates AA App

Corporate Tax  Tax Bodies Personal Tax Debates

VAT and expenses
— what's really claimable?

Advartiseamant

He N Personal .
S Click on in Share

HMRC in “corporate
estranged wife

by Calum Fuller 03
20 More from this author Be

ecutive Head of Finance @
ations Defence Equipment

Support —

y of Defence,Bristol, Permanent,

This will open the LinkedIn
Share box enabling you to
share this page in seconds to
your LinkedIn connections.

W Tweet THE ESTRANGED WIFE of a property a ore Info

HM Revenue & Customs engaged in corpd

1 couple's divorce proceedings.
- 'IPEXPO
g 1 Michelle Young, the wife of businessman Scot ¥
= after she said the agency gave her husband
2 alleges cost the taxpayer milions of pounds 7 Oct 2013 Earls Court 2 London

The ONE event for all

Mrs Young levelled ggafion when HMRC lawyers (2 said they would Sign up the b|g quest|0ns on
srUUSly oppose” measures to terminate the bankruptcy of Mr Young in
2010 the Independent reporis. N MOBlLITY & DEV'CES
Related briefings
Further reading Luwyers for e Young hold that the , REGISTER NOW
insolvency is false and has been used @ Tolley’s Income Tax — Trading
P , to impede the divorce ' proceedings. Income ~ Fixed Rate
Careless' errors cost She applied to annul the bankru Deduction Scheme chapter
HMRC £354k in tax pplied to annul the bankruptcy
Submit e s . .
comolaints redress but Christopher Buckley, for HMRC, @ Whillans's Worldwide Taxes - Current Finance Vacancies
said: "We will be opposing this very Garmanv chantar
Linked e Joel Oliver - Sign Out

HMRC in “corporate corruption” - tycoon’s

estranged wife

accountancyage.com - The wife of property and

telecoms tycoon Scot Young claims HMRC gave

her husband bizarre support in divorce
proceedings,Personal tax ,HMRC, Tax...

Edit 3. When the share box opens simply type in a message,
something like.

¥ Share an update A great HMRC article.

€ a name to mention a connection or cof

Share with®

4. Then chose to Post to groups you are a member of
:Et e and/or Send to individuals (your connections).

Sepid to individuals

By using this plugin, you agree to the Linkedin User Agreement and
Privacy Policy
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NO
BRAINER

Making your lite simple with an [-blog

Few of us really have the time to write ‘stuff’and even less of us have the inclination or skill to do it well on a regular
basis. And yet social media, LinkedIn, Twitter, Google + all require regular content.

An I-Blog makes it all simple!
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How the I-blog works

The i stands for integrated. And the i blog will integrate your website with your social media and update everything
for you automatically. Here’s how:

We provide you with your own Blog (there are many benefits to this which will be explained in a moment)

Each time a blog article is posted on your website it will automatically post and update to LinkedIn (along with other
social media platforms such as Twitter, Facebook, Google + etc).

Here are just a handful of the benefits

1. It will save you hours and make sure your social media is working for you effortlessly
One blog post updates everything, instantly and automatically
The blog will increase visitors to your website — you can expect a 50% + increase over time

All your social media posts will drive traffic back to your site

vk woN

It's quick easy and low cost.

That's right, we will do everything for you following our unique integration process, from the design of your blog to
integrating it with your social media profiles.

What about the blog content?

For a small monthly charge we can supply weekly relevant financial content to your blog if required. Plus we will train
you on how to post your own blog articles with ease, in just a few minutes.

avichal
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Advertising on LinkedIn avid
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Predictable, reliable, fast, efficient and completely measurable.

Acquire new customers for your business

Sponsored Updates
Raise brand awareness, build relationships, and drive quality leads with Sponsored Updates. Extend your reach to the LinkedIn feed across
web, mobile, and tablet.

@ Professional audience Precision B2B targeting
Connect with the world's largest audience of active, » By job title and function
influential professionals. Launch your campaign in » By industry and company size

minutes. All you need is a LinkedIn account. » By seniority

« Pay by clicks or impressions — * Textand image ads
« Stop your ads at any time * Video ads

« No long-term contracts » Textonly ads

« No commitments

@ Set your own budget Ad formats



LinkedIn Ads - enquiries on tap

As we write this article, LinkedIn Ads are one of the very
best sources of enquiries and new clients for our own
business!

It takes time to manage, and time to get it right. But
once you have an ad that you know is working, you can
continue running it for as long as you like.

There are a variety of LinkedIn ads. This article focuses on
standard ads. Sponsored updates and video ads can be
discussed during your clinic.

You can run and manage your own LinkedIn campaign
or you can discuss ad management during your free
marketing clinic. See page 37.

200 is enough to get yourself started

Start with a small budget and trial a few different ads.
200 or thereabouts is more than enough to test your
initial ads if you are managing them yourself.

The great thing is you can test lots and lots of different
variables things on LinkedIn ads. Each one can affect
your results either positively or negatively.

Sounds too good!

It may not happen immediately. To find 1 successful ad
will mean testing 3 or 4 that will not work. Of course you
can stop those that are not performing very quickly.

How does it all work?

LinkedIn ads appear on the right hand of your LinkedIn
page beneath ‘People you might know' This is where
your Ads can appear, directly in front of potential clients
for your business.

Linked [[i}+ Ads

Setting up your LinkedIn Ad campaign

In the header of LinkedIn see ‘Business Services'then see
on the drop down ‘Advertise’

Business Services

Post a Job
Talent Solutions

You may get asked to log in again for double security.
You can now choose to create a campaign. Targeting
your audience in numerous ways.

Reach your target audience with powerful B2B targeting filters

1 & caleqgory below and anter your targating prelerances

Estimated Target Audience
200,000,000 3 Wb

Start ever Craate campaign

You want to create a campaign and LinkedIn will take
you through the steps below

Creume Ag Campagn

Woat type of campaign would you Fia 10 create?

@ crere meress i aaasseron e e eacs ey S Usdten Gt st

Name thi canpsigr

A ard Uotie Wetete Webim >/ T Anim
Waovin

A3 language Meda type

o Raee

Adn in this campaign

Croate o 10 13 2 vassions % see whch combinaton of ket 8
g wora bast

AL ywriation 1

b
# Your web page

A ege on Linkedin

OOV e A T WAy
e proresson & "ow 10 eipond

From: MyFrmahsp


www.myfirmsapp.co.uk
www.yourfirmsapp.co.uk

Linked [} 2ds

The Ad explained

4 New App for Accountants |
Waitch the short video o see
the most powerful App for O

accountants

2

-

Go To URL: http://Awww.myfirmsapp.co.uk/free-dei

1. Headline

It has to be short so use something punchy and catchy.
Using the title of the people you are targeting - in this
case‘accountants’- will increase response rates.

For you it could be something like this:
Ad variation 1

Ad destination
(*) Your web page
http//YOUR WEBPAGE URL

A page on LinkedIn

Proactive Leeds Accountant

Add Discover what a proactive accountant can offer
Image . :
during a free 1:1 review
From:
| Other &

Duplicate Delete

o> Add a variation

2. Ad Copy

Again the number of words are restricted by LinkedIn so
try to ensure the words are compelling enough to get
your end users to click.

3. URL

Destination URL - this is the URL that you want visitors
to go to. Do not simply send visitors to your home page.
This won't work, you will just loose them. Send them to a
landing page that’s tailored to your message with a form
to capture data/interest.

For basic tracking you can use a bitly link here (see pages
30-31).

4. An image/photo

Tip1 Tip2 Tip3 Tip4

@ Tip: An image can help your Ad draw more
interest among your target audience. Ads with
images get up to 20% more clicks.

FAQ »

Make sure the photo you use is both relevant to the ad
and also engaging. Photos do make a big difference and
are something worth testing.

Testing different Ad variations

One of the fantastic things about LinkedIn ads is being
able to split test different ad variations. Below are 4
genuine ads we ran, each one slightly different. You can
clearly see the ad with 92 clicks was the top performing
one.

Ad Status © Clicks ©
Total for All Ad Variations 133
New App for Accountants E- 92
Watch the short video to see
the most powerful App for
accountants
Go To URL: http:/Awww.myfirmsapp.co.uk/free-det
One Accountants App Story [:- 20
Leading accountancy firm
‘ share their App journey and
experiences here
Go To URL: http:/Avww.myfirmsapp.co.uk/tayabal
Accountants App | Demo E- 1
p/-11s) Thinking about an App? See
the most powerful App for
accountants free here
Go To URL: http:/Awww.myfirmsapp.co.uk/free-det
Accountants App Free [:- 10
v .‘ Demo
“ App for accountants promoted
by ICAS, ACCA, ICPA see it
live free demo here
Go To URL: http:/Awww.myfirmsapp.co.uk/free-det
Total for All Ad Variations 133

avichal
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How to target your prospects
LinkedIn won't work if you don't carefully target your audience.

Fortunately this is simple enough to do as LinkedIn ads enable you to target very precisely. Here are some of the
basic profiling tools. If you wish to discuss more targeting options we can pick this up in your 1:1 marketing clinic see
page 37.

Choose the location. Without this you will be targeting the entire world. As you become more geographically
selective, you'll notice the audience number reducing.

2

Targeting

Who's the audience for this campaign?

o Location Please specify at least one location . Audience

o Al 200,000,000 Linkedin Members
## Companies 5
y name

By category (industry, company size)

& Job Titie o M
By title

By category (job function, seniority)

v More targeting options

In this example we have narrowed the Audience from worldwide to ‘Birmingham’ reducing the number of people
your ad will appear in front of. This means your ads can be more specific and the response rate higher.

Your ad will now only appear to companies in Birmingham. However you can reduce it further.

Who's the audience for this campaign?

Q Location Birmingham, United Kingdom =«
Africe AT (/]
Al X Republic =
gk Companies Antarctica o
Spain »
Asia ’ Sweden B."g"l'.':""
> United
Switzerland ’ Kinadom
Latin America » bl 7

Target by company size — most financial service firms work predominantly within a certain size of client. Typically
this might be 1 — 200 employees. So for this example we have narrowed the geographic area to Birmingham and
the company size to display the ad only to companies that fit this criteria. With this additional specification, the total
number of LinkedIn members this ad will appear to reduces to just 5,535.


www.myfirmsapp.co.uk
www.yourfirmsapp.co.uk

Who's the audience for this campaign?

Audience

5,535 Linkedin Members

@ Location: Birmingham, United Kingdom

glf Company Size: 11-50 employees, 51-200

Q Location Bimingham, United Kingdom = -
#4 Companies AN
By name
® By category (industry, company size)
11-50 em, = 51-200 employees » amployees » \‘:
/4”\/ » Myself Only
° ) v 1-10
Q Job Title employees
v 11-50
employees
v 51-200

employees

v Mo 201-500

employees
sN1.1000
v Also reach Linkedin membse

Network

\ employees or 1-10 employees

Close

Setting your budget

Setting your budget on LinkedIn is also easy. We recommend setting your first test campaigns for a maximum of 1
week to ensure you don't spend too much, and also remember to review the results. In the example below, LinkedIn
has suggested the minimum bid per click (someone that reads the ad and clicks on it) is 2 USD and we have set the

daily limit to 60 USD. When we reach that limit it will stop for that day.

Measuring your results

At the end of the week you should logon and see what your results look like. There are 3 ways to do this.

1.
2.
3.

Through LinkedIn using their analytics which are nicely graphed for you.

Double check their stats against Bitly (if your URL was a Bitly link see pages 30-31).

Your own landing page and Google Analytics (not covered in this report but something we can discuss in your

free marketing clinic see page 37).

878 1,156,418 1,756.03 USD

Clicks mpressions Total Spent

Clicks

avid

TMAI -Test . Measure.
Adapt . Improve

Message and targeting is king when it
comes to LinkedIn ads. So if your first
few attempts at getting it working
don’t work, don't worry. That's perfectly
normal! Some of our best campaigns
have started off very badly. But we
used these experiences to tune the
ads. Sometimes a simple change of
image, title or a few words can make a
difference of 50% or more.

Business and Financial Advisers
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y 5
? CEEE—
Differentiate your practice & stand out from the

crowd with your own App m

Save hours communicating with clients using the
very latest technology |1’;,J_‘”yn|' %
N = o
Packed with great features & time saving tools like SotkorstorYou oo
calculators, tax tables & key dates -
T
Unique photo receipt tool & ;\@ t“’)
mileage management Tax Tables News anc Ofiers:
Automatic updates containing the latest tax and ?9 L ':
. . . | Home
accounting information =
hoyDoes RAcsELYnge: About HiM Tax
= iﬂ Accountanc
. —
Your website made mobile =
Meet the Team Micage caiculaior
Mobile is growing like mad! Mobile search will £ M Niin|

overtake PC. Your website should be ready

Give your clients & prospects a vastly improved
experience when they visit your mobile site ~ = —

The latest device recognition technology means

your mobile site gets displayed only ‘
to mobile visitors AIA economa CA .:

Low cost, High return
( ) ACCA
ICPA

Over half...

75% of smart-phone users...

of businesses are making line-of- prefer to browse a mobile friendly site
business Apps accessible from

mobile devices.

81 minutes per day... 61% will leave your site...
81 is the average time people spend immediately if they do not find

minutes using Apps. what they want.



www.myfirmsapp.co.uk
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www.myfirmsapp.co.uk
www.yourifaapp.co.uk
www.myfirmsapp.co.uk
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Save, share & discover links

—

A ‘free’ way to track results
and shorten links

We love Bitly! It works brilliantly, it'’s free and it's awesome.

avichartners
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Tracking results and sharing shortened links

There are times when you might want to track how many people have clicked on your link (website URL). Perhaps
a link you have shared in a status update or used on your LinkedIn ads. You might also want to shorten a link. For
example when using Twitter, Bitly will also do this for you — no problem.

And it does it all for free.

How does it work?

Just visit www.bitly.com and set up a free account with them. No credit cards or money needed, it’s not a free trial, it's
a genuine free service.

Once your account is set up, then you simply add into the box at the top of the page the link (website URL) you wish
to track and shorten.

bitly

| Bitmarks J

———=8€e the Latest Bitly Labs
1-10 OF 120 BITMARKS m» vy  Date Created Experiment: The Media Map

A box will now automatically come up on screen — showing at the top of it the page title and link (website URL) you
are sharing. This example is Apps for Accountants and the link is myfirmsapp.co.uk

To share the link click ‘Copy’and then paste it into LinkedIn, Twitter or wherever you wish to share it

Apps for Accountants | iphone Tax App | Android App for
Accountants

Oct 10 | myfirmsappconk

s @, Er=

LIFE OF THIS LINK SO FAR

You're the first to save this link!

Simple, reliable, tracking

To see how many users have clicked your link simply login to Bitly and see your shared link (in this example it's
‘Closing Apps on iPhones’) and click the ‘View Stats’ button. This will display your stats for that link.

Closing Apps on iPhone | Why Close iPhone Apps | Shut
down iPad Apps | i0S7

Oct 1| myfirmsapp.co.uk

o :

sds @rvan) | biclynods o =] » s
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Using LinkedIn for Referral Generation

The simplest way to ask for specific referrals from happy clients.




The best clients
ever!

In the financial services
profession the very best
customers often come
from client referrals. They
are normally high quality,
easy to close and save
enormous amounts of
time prospecting.

However actually getting
a referral from a client can
be a little cumbersome at
best. A lot of our clients
are giving away free

Apps to clients who then
share the Apps with their
friends. This is highly
effective and immediately
differentiates them from
other businesses offering
similar services. However
it remains a little reactive.

The big obstacle
to referrals is
gone!

Most of the firms we speak

to just don't know how
best to go about it. There
is no system in place to

ask for referrals and even if
there was, if the client says

‘they will think about it’
the opportunity is gone.

LinkedIn removes these
obstacles by providing

a system to ask for them
and a way of pinpointing
who exactly you wish to
be referred to.

How?

Before you meet a

client for their annual
meeting or similar, go on
LinkedIn and look at their
connections.

Spend a few minutes
seeing the people they
are connected to and
what they do (what
industry they are in, their
number of connections,
location etc.) Then make
a note of these people

in preparation for your
meeting together.

How much more powerful
is that? How many of
your happy, delighted
customers would say

‘sure no problem? In

our experience working
through this process with
clients, most of them react
very positively.

avid
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3 examples of firms making LinkedIn work

11 clients from LinkedIn

Y
CB/HICY @:z. pos —- B3

Chartered Accountants

m ABOUT PEOPLE SECTORS ADVICE NEWS TOOLS CONTACT

Passion |.energy | commitment

|

Successful companies have financial data at their fingertips, make informed decisions based on strategic
01245 495 588 analysis, and know exactly where they're going. And we can support you every step of the way.

CBHC is one of the largest accountancy practices in the South East, with offices in Romford and Chelmsford.
01708 333 300 More than just number crunchers, we pride ourselves on our added-value range of financial services, all of
which are designed to make a tangible difference to our clients' bottom line. This is why over 2,000 SMEs in

. Essex, East London and beyond trust us to help them achieve their business goals.
info@cbhc.uk.com

Hundreds of accountancy firms are already making social media work powerfully for them. They have implemented
our proven strategies and are enjoying powerful results in more ways than one. Using brand new methods pioneered
by our team they are saving time and money, reducing attrition and winning quality clients.

Take CBHS LLP — One partner took the decision to take LinkedIn seriously and the result? 11 clients from LinkedIn
alone. And because they followed our unique process, the clients won were handpicked opportunities of exactly
the right type. All great quality, good fee paying customers. In fact 2 of them were worth over £30,000 per annum in
recurring accountancy fees.

Some of the steps 1 CBHC partner took were:

* Had training from Insight

*  Updated personal profile

*  Connected with clients & gained recommendations

* Used LinkedIn to gain more referrals

* Expanded there network adding potential clients

* Helped potential clients get on LinkedIn and use it to win work themselves

*  Took the results to fellow partners to encourage a practice wide approach




Clients won through LinkedIn & website

\ \ A ' Your recommended Accountant in Leeds
\"/ﬁ HITESIDES Casus 0113 258 2437
#"  CHARTERED ACCOUNTANTS 7 Feast Field, Horsforth, Leeds, West Yorkshire, LS18 4TJ

r About Us Services Resources Changing Your Accountant Recruitmant Testimonials Contact Us

Yorkshire accountants who put a smile on your face

Helping you put the fun back into your business

Recommended accountants in Leeds and across Yorkshire

FREE

BUSINESS
HEALTHCHECK

M to give your business
a healthcheck?

View our accountancy services...

If you view there website http://www.whitesidesca.com you will see Whitesides are a small yet proactive firm of
accountants. They took the decision to take social media seriously and started with LinkedIn and followed the proven

process developed by Insight.

Some of the steps they took were:

* Received training from Insight

°
* Updated personal profile a V I (.J

* Connected with clients and potential clients

* Joined appropriate groups Business and Financial Advisers
*  Watched, listened and joined conversations

*  Gained comments of thanks for comments added

*  Prospects viewed Whitesides website and contacted them

*  (Clients met, followed up and closed

" We invited Insight Marketing to present at our main IRIS World Event in London. They gave
o ] ]F ] S a practical look at Social Media from an accountant’s perspective - providing observations,

suggestion and ideas to help firms develop their online social presence. The talk was very well
received and feedback from our delegates was extremely positive. We hope to work with them
in future events. ”

IRIS

SOFTWARE B SERVICES
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3,000 views per video | 1 new video a week released

Mot Bicige*

Deloitte.

FRIDAY, APRIL 20, 2012

it S g B Ny o T Bt Adapting how we teach

How do you leam? As baties beg/n 1o be able 1o expiore their surrcundings ey
pick things up, 100k Bt them and often try 10 eat them. They experiment and learn
(O — 250Ut hot and cold, that dit ist very tasty, bul blueberries are swoet
e chetivod Our formal education leads us away fom experimenting and testing and into
mermorising. We s in a classroom and get ok INNgs, we are not expected t
Question them, bt 10 remember them and then reguegHtate this knowiecge in
assignments of tests.

Surecrte va 33

Al some point we are asked 1 analyse, evaluate and sssess the information that is
Gven 10 us. Whether we have boon piven these silis TOUGh Our earfier 6CUCAon

#rough s somesimes in doubt. We sl have 1o stick 1o specific parameters and MOELONTEINGITAL UFORTRS
frameworks when we o this, 50 there isnt much opportunly or thinking outside of
e parmmatera T Saiiosy How good s this videst

ot 1 harve sgrsis a8 8 Culbre.
even mor odey GGeren Dol
1 you think aboxt how you learn now, thers is a good chance it is more fluid. You {0siote Gisotedata Mgt co
consume content and information fom a variety of sources and dedate it and ABORS ™
qQuestion It with others. In the workioroe you are challenged to adapt and innovate RY Gy How good & s videst
and find new ways of doing things. Proud 10 have Sgnais a5 & cutre.

Within Deloitto Digital we are constantly ooking 8t how we 6o things or how old i T vt bas

Erocesses can be revamped, put onine and work with s, We seek knowledge, and = o7 B Mo peed & i iteet

want 1o be challenged. Proud 1 have sgnats as & oltee
even o ey GG

We have started to learn dfferently, yet our education is st regimented and based mm:gfm'n’““

vomarising facts.
onm sing R RT (o How good s this videdt

One leader and key practitioner of integrated marketing and scoring big wins using integrated marketing through
multiple routes. One metric tells the story, video podcasts, which were launched just a year ago. Deloitte found each
vide gets downloaded approx. 3000 times. Compare this with a white paper of approx. 1,000 What's exciting about
this is that video can take much less time to produce than a white paper. You might be thinking that's its impossible
to achieve this — but with a good quality digital camera and a blog you can record and distribute with complete
control and ease. Deloitte releases one video a week and they didn't stop there

Deloitte didn't just stop with video — using many of the concepts shared today Deloitte offer short, sweet content
that’s to the point — with a focus on the benefits. In an interview with Kelly Nelson they explained that in the past
they would start with something big like a white paper, which would take hours to produce. Now through the use of
blogs they can release shorter articles. And we look at the metrics to see where the real interest is and if there is a lot
then we will explore that area deeper. Online they post conversational content, short a few paragraphs that any firm
could create.
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